
Travel Trends in TxDOT’s Austin District: 2009 NHTS Data

Private Vehicle 87.3%

Transit 0.5%
Walking 8.6%

Other 3.6%

3.8 average daily trips

3.0 average daily vehicle trips per driver

10.2 miles average vehicle trip distance

97.5% of work trips by private vehicle
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Household vehicle availability by population density
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Average annual miles driven by age and gender
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Average daily person miles traveled per individual

Average daily vehicle miles traveled per driver
30.4 miles

Vehicle Usage



Average daily trips by age and gender
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Trip start times by purpose and time of day
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Mobility indicators for older populations

Average number of online purchases per month
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